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A smartphone in hand loaded with free o

GBs has brought the quaint bylanes of smaller
towns closer to the busy metropolises of India

Riding high on the digital wave, smaller towns leaped up the
modernisation divide and levelled up with big cities in its
desire to progress and be better

Let's dig in to know more!




What India searched the most? ﬂ

Pathology Labs Restaurants

Hotels Schools
Colleges HoOstels

Dermatologists

Hobby Classes

Tutorials Hospitals ——
PG Accommodation O
Beauty PaRrelgl)gslgtePAlzgﬁinent Services o aEb

Car Hire
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*Search trends across Delhi/NCR, Mumbai, Kolkata, Chennai, Bengaluru, Pune, Hyderabad & Ahmedabad

What was in demand in big cities?

Pathology Labs
Placement Services

Hospitals Hotels
Restaurants Tutorials

Hobby Classes
PG Accommodation
Schools Real Estate Agents

Beauty Parlours

Hostels Cinema Halls
Colleges Car Hire
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India's 700 smaller towns a

*Search trends across

Smaller towns searched for? ﬂ

Real Estate Agents
Hospitals Hotels

Restaurants Pathology Labs

Colleges SChOOI s
Hobby Classes
PG Accommodations

Beauty Parlours Cinema Halls

Hostels Dermatologists
Car Hire Tutorials




DIGITISATION IS

BRIDGING THE GAP
. BETWEEN BIG CITIES AND
SMALLER TOWNS "

Searches in India's smaller
towns are 2X of big cities
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Travel & Tourism

As Covid cases declined, Indians moved out more than often
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Hotels %

Tour Operators 4

v Restaurants

Car Hire
Travel Agents

Transporters Picnic Spots @ I

Tour operators, foreign exchange agents, bungalows on hire and resorts
witnessed 2X growth as people took to revenge travel

Summer holidays saw the peak demand for tourism with 50% of the searches
happening between the months of March and June. Almost 60% of the
demand for resorts were in the first three months of the year

Searches for hotels during the year went up by 40% & rental cars by 70%.

Rise in demand for tourism impacted the transportation sector with searches
for rental cars, bikes and busses peaked during the summer months that
contributed to 40% of the searches

40% searches for foreign exchange agents happened between Aug-Nov

Demand for hotels in India's small towns and cities grew by 30% while in
bigger cities it increased marginally by 6%. 40% of the demand in big cities
took place between March-June and 37% of the demand in smaller cities took
place between May-Aug

Demand for tour operators in big cities grew by 79% with the month of March
contributing to 26% of the total demand. The demand in smaller towns and
cities jumped by 39% and almost 40% of this demand

came between May-Aug

Almost 40% of the demand for picnic spots came during the year-end [ ]
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1/3rd of the demand for restaurants in big cities and smaller towns came
between Jan-March




¢ Marriage

The Big Fat Indian weddings are back!
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Beauty Parlours
Banquet Halls

Jewellery Showrooms

Caterers

Decorators
Pandits

Wedding services saw a 40% growth in 2022

55% of the demand for wedding jewellers & banquet halls came from the first
four months of the year

1/3rd of the demand for pandits came between Aug-Oct

40% of the searches for DJs and sound systems for hire was between
Sept-Dec

Demand for beauty parlours in smaller towns rose by 52%. Around 42% of this
demand came between Jan-April, typically when weddings are held in India

In big cities the demand for banquet halls rose by 28% and around 45% of the
demand arose between Feb-May. In smaller towns the demand rise was 33%
and again 43% of this demand came between Feb-May

Despite growth in wedding services, there was a decline in demand for
wedding cards indicating the rise of e-invites




&~ Education

With Covid restrictions subsiding, education & allied services
are back with a bang
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Schools

Hostels

PG Accommodation
Tutorials Education Consultants

After two years of lockdown, education was back in focus as searches in the
sector grew by 50%

Almost 1/3rd of the searches for schools took place between Jan-March and
40% for colleges between June-Aug

With schools and colleges reopening, there was a 51% spike in demand for
hostels and PG accommodations grew 2X

Searches for home tuitions grew by 70% and language classes were up by 2X
With world opening-up, there was a surge in services related to foreign
education as demand for visa immigration services and education consultants
grew by 60%. Most of this demand, almost 50%, was visible during the first

four months

Amidst surges, it was noted that there was a marginal 3% decline in searches
for book shops due to the digitisation of the ecosystem

Searches for hostels in big cities grew by 61% and 51% in smaller towns and

cities
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(&) Healthcare

Was healthcare a matter of focus in 2022?
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Dentists
Hospitals

Dermatologists
Pathology Labs

Sexologists Infertility Clinics

Overall demand for healthcare services remained flat with a marginal 7%
growth indicating that health concerns over Covid have subsided

Demand was led by dermatologists, sexologists, dentists, orthopaedics, and
homeopathic doctors as they witnessed a 24% growth in searches

Around 36% of the demand for hospitals both in big cities and smaller towns
came between Jan-April, typically during the Omicron wave

There was a 2X growth in increase in searches for infertility clinics in 2022 while
sexologists were among the top searched doctors

Ayurveda is finding ground as there was a 82% spike seen in searches for
Ayurveda treatment centres
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{=0» Recreational

Mental well being drove adults and kids to explore new things
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2\0 Creches 000

Gymnasiums
Hobby Classes

Yoga Classes
Sports Clubs Swimming Pools
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Indians are now exploring themselves as there was a rise in recreational
activities led by searches of hobby classes for dance and music
that grew by 57%

Kids have also started going out leading to a 9X surge in searches for summer
camps

With parents going back to work, searches for creches and day care centres
shot up by 2.5X

Demand for day-care, and creches skyrocketed by 149% in smaller towns and
by 102% in big cities

Fitness also became a priority for Indians as searches for gymnasiums, yoga
classes, sports clubs, and swimming pools went up by 75%

Searches for gymnasiums in big cities and smaller towns grew by 11% each

Decline in Covid cases and removal of all restrictions resulted in a 2X jump in
demand for swimming pools and 2/3rd of this came between March-June
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Demand for hobby classes in smaller towns jumped by 39% and in bigger cities
by 29%. Half the demand was between Feb-June Q
Q
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XX Repair Services

On-demand home services kept the gig economy alive and kicking
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/Q AC & TV Repair
- Car Repalr

Plumbers Housekeeping

Generator Repair
Electricians

%

The rise in on-demand home services was led by electricians, plumbers,
housekeeping services, AC, TV and refrigerator repair services as searches for
these went up by 22%

p Massive 2.5X growth in searches for generator repair services indicate that
shops and business entities are coming back to action

p Demand for AC repair in big cities peaked in March and for smaller towns
during April-May

,O Ahmedabad saw a 3X rise in demand for generator repair services - the
highest growth among big cities. India’s smaller towns saw 67% of the
searches for generator repair services in February

,O For car repair services, Delhi generated almost 1/3rd of the searches from big
cities, followed by Mumbai and Bengaluru




Financial planning became top priority as the impact of Covid
led to liquidity crunch
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Personal Loans

Home Loans Banks
Insurance Agents

Chartered Accountants
Mutual Fund Agents

@@

p Impact of COVID has resulted in a liquidity crunch for SMEs and MSMEs
resulting in a 27% rise in demand for personal and business loans

,O The service class was also impacted resulting in a 23% rise in searches for PF
consultants

,O Post COVID, financial planning seems to be a clear agenda for Indians leading
to a demand rise for CAs by 25% and mutual fund agents by 22%

£ The demand growth rate for CAs in India’s smaller towns was 2X of big cities.
Delhi topped the demand for CAs in the country as searches went up by 26%

p The demand for insurance agents in big cities peaked during the month of
March that saw 25% of the searches and in small cities by 15% in February

p Demand for business loans peaked between June-Sep with 45% of the
searches coming during that period

O Around 40% of the demand for home loans in big cities and smaller towns
came between Jan-March. Mumbai topped the demand for home loans in
the country
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255 B2B

F&B and construction activities led demand revival

€ Pipe Dealers
Wall Paper Dealers

Kitchen Manufacturers

Grocery Distributors
Sighage Manufacturers r&

A\

,O Demand in the B2B segment was primarily led by grocery distributors and
kitchen equipment manufacturers indicating that the F&B industry is bouncing
back after COVID

Groceries saw a stupendous 72% rise in demand, of which a lion’s share - 82%
- came in the first three months of the year

Even kitchen equipment manufacturer saw demand pick-up with 42% of the
searches being generated between Jan-March

February saw maximum demand at 45% from big cities and 28% from smaller
towns for kitchen equipment manufacturers

Even grocery distributors in February saw a spike in demand with 59% of the
searches coming from big cities and 53% from small towns

Signages manufacturers also witnessed a 54% rise in demand indicating that
small and medium sized business are getting back in action
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Demand for wall paper dealers and pipe manufacturers grew by 21% indicating
that construction activities were also growing
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4% Reversal in trend

Covid induced searches saw some marginalisation

With COVID cases going down significantly demand for oxygen cylinders, PPE
kits and vaccination centres came down

The Odd ones

Some interesting trends
Demand for pre-owned car dealers went up by 5X during the year and 50% of
those searches happened between April-July

Q Lawyers were much in demand throughout the year with a 35% rise in
searches. There was a 58% growth in demand for divorce and family lawyers,

109% for service matter lawyers, and 56% for criminal lawyers.

£ Coin collectors also saw a 2X growth in demand



The Takeaway

The 21st century India has truly been unleashed. With the
geographical divide slowly blurring with technological
advancements, the small towns and big cities are syncing faster
than we thought. From common aspirations to the strong desire
of getting the best quality services across categories, they are
unstoppable in their pursuit of growth and Justdial is at the

forefront, digitizing the hyperlocal economy of the country.
Here is to a future that is equally good for everyone.

I8

Yy

N N

IR

i\‘ OYYYYYYYYY i
T YT YYYYYYYYYY VY m T Y Y Y Y Y YYYYYYY Y

India’s No.1 local search engine

Jo Justdial Q

\




